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With respect to the Excel file you received, take into consideration the information you’ll find within the 

spreadsheet dedicated to Canonical Tags. 

 

By having a look at the following screenshot, you’ll see that the yellow cells within the « Canonical 

matching Online URL » column indicate « No » which reveals that the Canonical URL is different from the 

Online URL.  

 

The « No » indicated does not necessarily mean that your Canonical tag is not correct.  

 

Please correct the errors according to this guide. 
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1. It’s up to you to check all the “No” cells and decide if the Canonical is correct or not. 

  

Excel file: canonical tags  



ETYMOLOGY & DEFINITION 
2 

| 02/2017 | Canonical Tags 5 



Originally canon referred to biblical or secular rules and laws, a standard of judgement.  

 

 

 

Later, it was used to point to the works of a writer that had been accepted as original (authentic). 

 

 

 

It is this last meaning which is related to the internet, SEO and search engines. 

Original meaning 
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“A canonical URL or tag represents the preferred version of a set of pages with similar content 

which can cause duplicate content issues." 

 

   Canonical Tags are a powerful way to tell Google and other search engines which URLs you want 

them to index. 

 

As search engines do not know which version to include or exclude from their indices when the 

category URL systems create multiple versions of the same page, you should tell them which version 

is the favorite one by adding it in Drupal or within the header section of the HTML file:  

 

          <link rel="canonical" href=“https://www.theprefferedversion.xx/”/>  

 

What is a canonical tag? 
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Google finds on the web three pages with similar content but different page layout/graphic charter.  

 

 Let’s imagine that…  
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Image Source: Réussir son référencement web, Olivier Andrieu 



 
Google will not list all the URLs found but it will choose the original one - the canonical. 

 

 What is Google doing? 
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Image Source: MOZ Image Source: MOZ 



SET UP CANONICAL URLS 
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Suppose you want the URL below to be the preferred 

version (even though a variety of URLs can access your 

content): 

 

 
 https://www.arval.com/en/profile/press-room/element-arval-

global-alliance-expands-services-50-countries 

 

 

 

You can indicate this to search engines in the CMS or in 

the HTML code as follows:  

 

 

 

 

How to correctly apply a canonical tag?  

11 |  02/2017  | Canonical Tags 

 https://www.arval.com/en/profile/press-room/element-arval-global-alliance-expands-services-50-countries" /> 
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It is highly recommended to use absolute paths than 

relative paths. 

 

 Use this structure: 

 

 https://www.arval.com/en/profile/press-

room/element-arval-global-alliance-expands-

services-50-countries (Absolute Path) 

 

 Not this: 

 

 en/profile/press-room/element-arval-global-

alliance-expands-services-50-countries (Relative 

Path)  

Absolute vs relative path 
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“A path is a sequence of directory names, usually 

leading to a file or a directory.” 

 

A full website address includes https://www.  

 

An absolute path always includes the full path to the file. 

 

 https://www.arval.com/en/profile/our-clients (Absolute 

Path) 

 

 

 

A relative path is only a portion of the full path and it 

points to a file or a file path.  

 

 /en/profile/our-clients (Relative Path) 
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DUPLICATE CONTENT & 
PAGINATED CONTENT 
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As duplicate content is strongly related to canonical tags, it seems necessary to define it. 

 

“Duplicate Content occurs when there are multiple pieces of identical or similar content.” 

 

In such a case, it is difficult to decide which version is more relevant. So, in order to provide better user 

experiences, search engines choose the version which is most likely to be the original (canonical) or the 

best.  

               

What is duplicate content? 

14 |  02/2017  | Canonical Tags 



How is duplicate content determined by search engines? 

15 

Here is an illustration of how search engines identify  

duplicate content. 

 

 
When Google detects duplicate content, its algorithm 

groups the duplicate URLs into one cluster and selects 

what the algorithm thinks is the best URL to represent 

the cluster in search results (for example, Google might 

select the URL with the most content).  

 

Google then tries to consolidate what we know about 

the URLs in the cluster, such as link popularity, to the 

one representative URL to ultimately improve the 

accuracy of its page ranking and results in Google 

Search. 

Image Source:  

Réussir son référencement web, Olivier Andrieu 
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Websites can have duplicate content issues for a variety of reasons:  
 

• URL Parameters or Multiple URLs (particularly on e-commerce websites where URLs are created through filter options for 

price, color, rating, etc.) 

An URL Parameter is something which appears after a question mark : 

 

http://www.widgets.com/blue-widgets?color=blue 

 

• Session IDs 

Appending a session ID to the URL creates duplicate content. 

http://www.widgets.com/blue-widgets?SESSID=123 

 

• HTTP, HTTPS & WWW  

Search engines see http://www.mydomain.com, http://mydomain.com and https://www.mydomain.com as distinct pages, and will crawl 

(and possibly index) them as such. 

 

• Mobile URL 

Using a special URL (typically m.mydomain.com) for the mobile version of your website. 

 

• Printer-Friendly 

Printer-friendly versions of content can cause duplicate content issues when multiple versions of the pages get indexed. 

http://www.widgets.com/print/blue-widgets  

Putting this in the « print » subcategory creates duplicate content. 
    

  

  

               

Duplicate content: examples 
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When it comes to paginated content, you have three options:  

 

 

 Specify a View All page. As searchers usually prefer to view a whole article or 

category on a single page, you can add a rel=“canonical” link to the 

component pages to tell Google that the View All page is the version you want 

to appear in search results. 

 

 

 Use rel=“next” and rel=“prev” links to indicate the relationship between 

component URLs. Thus, Google treats these pages as a logical sequence by 

consolidating their linking properties and usually sending searchers to the first 

page.  

 

 

 

 

 

 

 

     For more information on paginated content, check the following link:  

     https://support.google.com/webmasters/answer/1663744?hl=en 

 

 

                    

               

Paginated content 
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 Do nothing. As paginated content is common and Google returns the most relevant results, you are supposed to do  

    nothing and let Google do the work. Paginated content is common and Google tries to return the most relevant results  

    to users, regardeless of wheter content is divided into multiple pages.  

https://support.google.com/webmasters/answer/1663744?hl=en
https://support.google.com/webmasters/answer/1663744?hl=en


DO’S & DON’TS 
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Canonical URL for the home page 

19 

Home Page URL 

Canonical 

URL 

Canonical Tag differs 

from the Online URL 

• home page URL: https://www.arval.be/nl 

• canonical URL: https://www.arval.be/nl  

• home page URL: https://www.arval.be/nl 

• canonical URL: https://www.arval.be/nl/homepage 

       NOTE: 

 Verifiy the home page Canonical URL in Drupal to see if it is 

      correctly configured. 

 Please have a look at the next slides to see how to configure the  

      Canonical tag for the home page in the back office.  

 

 

 

 

1. We suggest using Canonical Tags within every page, setting them as auto-referring tags. Anyway, Drupal should already have 

this option enabled by default. 

2. The Canonical URL for the home page should always match the Online URL. 

3. It is usually a major error if the home page of your website contains a different Canonical URL in respect of the Online one. 

 

   

 

 

DO 

DON’T 
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 In order to modify the canonical URL of your home page, go in the back office and click on « Edit »  

      (be sure to have chosen the correct page; for instance here is the home page you have to go on to  

      see or change its canonical URL).  

 

 

 

How to set your homepage canonical URL in Drupal 
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Select  
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Canonical URL: « Edit Homepage Homepage » 

21 

 

 

 

 

Select this  

Click on « Advanced tags » to  

display all the options 

 

 By clicking on Meta Tags, you have acces to « Basic tags, Advanced tags or Twitter card ».  

 To see how the preferred URL of the home page is configured, choose Advanced tags.     
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How to indicate the Canonical URL: [site:url] 

22 

 

 To see if the canonical URL for the home page is correctly set, look at the field corresponding to it and 

be sure that you have [site:url] indicated in it. If not, add it to the field and then click on the save button.  

 « [site:url] »  

 to add  if necessary 

. 

|  02/2017  | Canonical Tags 



 

 

 

 

 

 

 

       

                                                                                         
 

 

 

 

 

 

                    

               

Canonical URL on pages with similar content  
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• page URL: https://www.arval.be/en/mid-term-rental?data-duration=12 

• canonical URL: https://www.arval.be/en/mid-term-rental 
 

DO 

1. When you have two or more pages with similar content as in this case, please use a Canonical tag. 

2. The Canonical tag you choose should be the preferred version/page you want Google to index it. 

 

 

 

 

 

                    NOTE: 

 This is a good illustration to take 

as an example when you set Canonical tags.  

 There is no modification to do in the  

back office for the above example. 
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• page URL: https://www.arval.be/en/mid-term-rental?data-duration=12 

• canonical URL: No canonical set in the back office 
DON’T 
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Wrong webstore canonical URL linking to the home page 
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• page URL: https://www.arval.fr/pro/professionnels-et-entrepreneurs 

• canonical URL: https://www.arval.fr/pro/professionnels-et-entrepreneurs 

• page URL: https://www.arval.fr/pro/professionnels-et-entrepreneurs 

• canonical URL: https://www.arval.fr  

DO 

DON’T 

     NOTE: 

 Here are the countries concerned by this issue :  

      FR/IT/NL/UK. 

 This example concerns only the Canonical URLs set within  

      the webstore. 

 The preferred version of the “professionnels et entrepreneurs”  

      cannot be the home page of Arval France website. 

 Revise all your pages to see if any modification is needed. 

 If needed, please contact Ohini, the person in charge of  

      the webstore, and communicate him what to do. 

 

 

      

 

         

 

 

 

1. All the canonical URLs do not have to point to your homepage otherwise you risk having none of the pages crawled or indexed 

by search engines. 

2. It is important to add the Canonical tag on both pages: on the preferred one as well as on the non-canonical one. 

3. Do not forget that you have to use a Canonical tag only if your page is similar to another one or if your page is accessible through 

multiple URLs.  

   

 

 

 

 

 

 

               

 Page URL 

Canonical 

URL 
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Canonical URL: no question mark at the end 
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Canonical 

URL 

• page URL: https://www.arval.fr/location/BMW-BRA010 52a 

• canonical URL: https://www.arval.fr/location/BMW-BRA010 https://www.arval.fr/location/ABARTH-BRA152  

• page URL: https://www.arval.fr/location/BMW-BRA010  

• canonical URL: https://www.arval.fr/location/BMW-BRA010?  

 

 

 

 

1. The Canonical URL you choose to be the preferred version should be the same as the online one without any parameter added to 

it. 

2. The Canonical URL should perfectly match the URL you want to indicate as the favorite one.  

3. No question mark/parameter added at the end of your URL. 

 

 

   

 

 

DO 

DON’T 
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Not ok to have a 

question mark at the 

end of the canonical tag 

https://www.arval.be/nl
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
https://www.arval.fr/location/BMW-BRA010
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MERCI 
 

E-mail: digitalteam@arval.com  

Digital Team 


